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INTRODUCTION

Why a film event? 
 
The film gives a glimpse into the devastation created in the lives of those who are trafficked and 
exploited. A film event is simple and straightforward to organise, and it can be any size! In this 
pack we will be giving you some background to the film and the STOP THE TRAFFIK Make Fashion 
Traffik-Free campaign as well as guidance as to how to host a successful film event.

FILM PACK

”In August 2013, a group of women, including 
myself, from different backgrounds and differ-
ent parts of the world travelled to India to learn 
more about the stories of other women. Women, 
who have been exploited, trafficked and coerced 
into a life of modern day slavery. “

- Suzanne Kim, film director

Suzanne Kim has produced a documentary for STOP THE TRAFFIK sharing the stories of women 
working in the cotton factories in India, caught in the Sumangali scheme. You are invited to host 
a film event to raise awareness and donations for STOP THE TRAFFIK. Ultimately, we hope your 
event will encourage people to take action to end trafficking in the fashion industry.

Download the film at www.vimeo.com/stopthetraffikglobal

The Story

People are bought and sold for forced labour, sexual exploitation, 
street crime, domestic servitude or even the sale of organs and 
human sacrifice. It is the world’s fastest growing crime.
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I ask, “What can we do?” overcome with the feeling of utter helplessness. Their answer was sim-
ple. “Please tell our story”. So here is the film as a small part of keeping the promise to share their 
story. And by hearing this story, it becomes your story. Your story to share and to be accountable 
for. Because I’d like to believe we all have a responsibility to take care of each other. Of those you 
know, of those you may not know but are inevitably linked to - through the clothes you wear, the 
toys your children play with,the electronics we use, the food we consume. Human trafficking is a 
serious crime and happens in every corner of the globe, even in our own neighbourhoods. We can’t 
keep using ignorance as an excuse and it’s time we play our part, however big or small, in preven-
tion and raising awareness.

SUMANGALI
FILM PACK

As part of this journey we travelled across India’s famous cities and vast rural hinterlands, wit-
nessed grand wealth and extreme poverty. And amongst this poverty we were exposed to the in-
credible vulnerability of so many women and children. It was in Tamil Nadu, the “dollar city”, where 
we met some of the most vulnerable of girls. Many, still so far from experiencing womanhood, had 
no access to education and were burdened with the responsibility of financially supporting their 
families. They were easily manipulated and coerced into a life of forced labour, sexual, mental and 
physical abuse, which sometimes resulted in death.  

For what it’s worth, we literally carry these burdens on our shoulders. The stories of these girls are 
weaved into the cotton they spin everyday, which is then used to make the clothes we wear on 

our backs. Clothes we never think twice 
about. “How do you feel about this?” I 
ask one of the girls who along with 10 
others had waited 6 hours crammed in a 
small room for our arrival in Tamil Nadu. 
“I feel sick to my stomach” she answers. 
Literally. She had experienced severe ab-
dominal pain as a result of breathing in 
so much cotton fiber, 2kg to be exact. The 
girls told us story after story of despair 
and abuse and as I watched them detail 
their experience in utter disbelief I notice 
their swollen hands, feet and face. Evi-
dence that they are modest in their ac-
count of events.

INTRODUCTION BY SUZANNE KIM
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FUNDRAISING
The funds you raise at your film screening will help STOP THE TRAFFIK develop resources for you 
to use to take action to combat trafficking, as well as supporting our work to prevent human traf-
ficking around the world.

Before you start though, it is vitally important that you read through, and agree to STOP THE 
TRAFFIK’s fundraising agreement. Once you’ have done that, you are ready to start!

Follow the purpose and values of STOP THE TRAFFIK as set out in the STOP 
THE TRAFFIK charter

Avoid anything that brings STOP THE TRAFFIK’s name into disrepute

Send all funds raised to STOP THE TRAFFIK no later than 30 days after 
receipt

Make or ask for all cheques to be payable to STOP THE TRAFFIK

Not carry out house-to-house collections to raise funds

Gain a collector licence from the local authority or on any private property 
gain permission from the owner (including shops, pubs etc) before collecting 
money in any public place

Have two people present when any monies collected are being counted

When fundraising in the UK add the words ‘STOP THE TRAFFIK is a Company 
Limited by Guarantee registered in England & Wales No. 6657145 and a 
Registered Charity No.1127321’ to any posters, letters, tickets, fliers etc that 
are printed for fundraising

Abide at all times by the country’s data protection legislation and regula-
tions for the country that I am fundraising in

Abide at all times by the national fundraising Codes of Practice for the 
country that I am fundraising in

Not hold STOP THE TRAFFIK responsible for any costs, claims, loss or li-
ability

I AGREE TO:
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STEP 2
How to promote your event:

- Make a Facebook event! Facebook is a quick and easy way to invite your friends if you 
are planning a private screening at home. If you want to expand the size of the event, 
make the facebook event ‘public’  
allowing your friends to share the 
event and to invite people they 
know.  

- Tweet the event! Using twitter, post 
the event to the wider community! 
This is great if you are hosting the 
screening in a community space 
or public hall and are encouraging 
large numbers to attend. 
Top tip: Get in touch with local cam-
paigning or community groups who 
may be able to share your event to 
their large number of followers!

- Create posters! Ask your school, place of worship, workplace or any other organisation 
you are part of to help publicise your film screening by pinning up a banner in commu-
nity spaces. Our poster can be found at www.stopthetraffik.org/takeaction/trafikfreefash-
ion 

- Contact your local press! If you are holding a larger community event, they may be able 
to cover and advertise the event. 

- Track those attending! For a large event; why not create an Eventbrite registration and 
keep track of those attending? www.eventbrite.com

- Leave yourself time! The earlier you start the more people will hear and the greater the in-
terest will be! We suggest starting with the promotion approx. 6-8 weeks before the event, 
a second wave 3-4 weeks before event and final reminders in the week running up to your 
event.

FILM PACK

PROMOTING YOUR EVENT





Getting a discussion going after the film will help people process what they have seen, 
ask and answer questions, form opinions and most importantly help them to see the part 
they can play in making fashion traffik free. 

Whatever scale event you hold, this is your moment to empower people and tell people them 
how they can get involved in making fashion traffik-free. Make sure your audience are aware 
of STOP THE TRAFFIK’s current campaigns, explaining how they can get involved. Request that 
your attendees sign up to STOP THE TRAFFIK’s newsletter and encourage people to follow us on 
Facebook and Twitter to keep up to date with the latest campaign actions.  

Facebook/Twitter/Instagram: @stopthetraffik 

Ask the audience about their initial reactions; discuss major themes and brainstorm ways 
your friends or community can get involved. It is helpful to ask people to share their 
thoughts in pairs and threes first and then share them with the whole group. Possible 
discussion topics you could cover are:

AFTER THE FILM

- How did the film make you feel? 

- What affects your choices in the 
decision making process  
concerning what you wear; trend? 
brand? price? ethical practices?

- What role can we play as con-
sumers? 

-  Would your loyalty and choices 
regarding where you shop be  
affected by a shop’s transparency  
elating to human trafficking?

- After this film event what actions 
will you take as an individual or a 
group?  

YOUR FUNDRAISING
You may wish to consider taking an interval midway through the film for refreshments 
and other fundraising opportunities. You could sell Fairtrade drinks and snacks for your 
guests, or host a raffle with a Fairtrade prize to raise more money.

There are plenty of fundraising opportunities to be had so use your imagination, and impor-
tantly, choose activities that feel appropriate for your particular audience. 
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It is a little known fact that 200,000 young women and girls between the 
ages of 14-23 are being trafficked into the spinning, weaving and dyeing 
mills of Tamil Nadu, India. 
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Do you have any ideas for STOP THE TRAFFIK?  If you have any fundraising strategies or 
awareness raising ideas that you believe may be useful to other volunteers, we want to 
hear from you. Contact us at: info@stopthetraffik.org

Contact us with questions or for more information:
 
Email: info@stopthetraffik.org
Tel: +44 (0) 207 921 4258
www.stopthetraffik.org

@stopthetraffik

www.facebook.com/stopthetraffik


